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 WHAT IS IT? 

Enhanced screening of research participants based on their natural abilities.  We classify these abilities into four groups: 

1. The Evaluators 

2. The Problem Solvers 

3. The Story Tellers 

4. The Creatives 

Screening tool has been validated by Myers Briggs® 

Knowing this in advance allows us to: 

o Better match respondents to the research assignment (for example:  some participants are better at generating ideas; 

while others are better at solving problems or telling stories) 

o Modify format, environment, exercises, and moderating technique to accommodate the various styles 

The goal is to maximize the quality of respondent input 

Better suited for higher incidence groups and consumer packaged goods.  Successfully utilized in studies related to footwear, 

gardening products, and baby products 

 
 

ñThe enhanced screening yielded a higher-quality, more engaged respondent.ò 
-   MARKETING RESEARCH MANAGER, NEWELL RUBBERMAID 

 

ñFor our project we screened for Creatives.  They were able to get to an ideation state faster  

than the general consumer.  In a two-hour session we left with many new and original ideas.ò 
-   MARKETING MANAGER, ALCON 
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 MEET THE FOUR STYLES 

THE STORYTELLER 

31% of U.S. Adults 

ÅSociable 

ÅExperiential 

ÅEmotional 

ÅMotivated to help others solve problems 

ÅSkilled at facilitation, mediation and articulation 

THE CREATIVE 

16% of U.S. Adults 

ÅInsightful 

ÅImaginative 

ÅGlobal thinker 

ÅMakes new connections easily 

ÅNaturally curious 

ÅSkilled at generating new solutions 

THE EVALUATOR 

37% of U.S. Adults 

ÅOrganized 

ÅLinear 

ÅDetail 

ÅFact-driven 

THE PROBLEM                                   
SOLVER 

16% of U.S. Adults 

ÅAnalyzer 

ÅSynthesizer 

ÅLogical 

ÅSeeks alternate solutions 

ÅThrives on complex challenges 



 

 FAMOUS ñEVALUATORSò 

Evaluators are: 

Realistic  

Practical 

Accurate 

Best with explicit instructions 

Results-oriented 

Factual 

Motivated by competition / games 

Organized 

Sequential 

Precise 

Deadline-driven  

Detailed 

Highly time-oriented 

 



 

 FAMOUS ñPROBLEM SOLVERSò 

Problem Solvers are: 

Theoretical 

Intellectual 

Analytical 

Able to synthesize information 

Able to think things through on their 

own 

Logical 

Able to seek alternate solutions 

Good at solving intellectual puzzles 

Not fond of deadlines 

Best when they take time to plan and 

think 

Good with complex challenges 

Conceptual 

Aware of, but push limits 

 



 

 FAMOUS ñSTORY TELLERSò 

Story Tellers are: 

Sociable 

Experiential 

Supportive 

At their best when are able to talk 
through issues and ideas with others 

Influenced by personal values and 
experiences 

Appreciative of praise and attention 

Skilled at helping people solve 
problems 

Known for doing what  ñfeels rightò 

Able to understand how things affect 
people 

Commonly known to rely on their own 
feelings and thoughts 

 


