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WHAT IS IT?

Impact Groups©

i ;j] Finely Tuned Focus Groups

Enhanced screening of research participants based on their natural abilities. We classify these abilities into
1. The Evaluators
2. The Problem Solvers
3. The Story Tellers
4. TheCreatives
Screening tool has been validated by Myers Briggs®
Knowing this in advance allows us to:

0 Better match respondents to the research assignment (for example: some participants are better at ge
while others are better at solving problems or telling stories)

o Modify format, environment, exercises, and moderating technique to accommodate the various styles
The goal is to maximize the quality of respondent input

Better suited for higher incidence groups and consumer packaged goods. Successfully utilized in studies re
gardening products, and baby products

ARThe enhanced scr-qgealiintgy,yimdrde dermgagaegderespondent .
- MARKETING RESEARCH MANAGER, NEWELL RUBBERMAID

AFor our pr o] Eredtivesnbey warerableto getdo ah idegation state faster

than the general consumer. Inaftwour sessi on we | eft with many new
- MARKETING MANAGER, ALCON
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MEET THE FOUR STYLES

THE STORYTELLE THE CREATIVE

31% of U.S. Adults 16% of U.S. Adults

ASociable ﬁ:nmghtful_
AExperiential maginative

i AGlobal thinker
AEmotional

AMakes new connections easily
ANaturally curious
ASkilled at generating new solutions

AMotivated to help others solve problems
ASkilled at facilitation, mediation and articdlation

)]

THE PROBLEM %

THE EVALUATOR SOLVER

37% of U.S. Adult:
00 ults 16% of U.S. Adults

i AAnalyzer
Q(L)i:]gezr;lzed ASyn_thesizer
ADetail ALogical |
AFacitdriven ASee:\ks alternate solutions
AThrives on complex challenges
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FAMOUS

NEVALUATORSO

Evaluators are:

Realistic

Practical

Accurate

Best with explicit instructions
Result®riented

Factual

Motivated by competition / gamg
Organized

Sequential

Precise

Deadlinglriven

Detailed

Highly timeriented
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FAMOUS

RNPROBLEM SOLVERSO

Problem Solvers are:
Theoretical

Intellectual

Analytical

Able to synthesize information

Able to think things through on t
own

Logical

Able to seek alternate solutions
Good at solving intellectual puz:
Not fond of deadlines

Best when they take time to pla
think

Good with complex challenges
Conceptual
Aware of, but push limits
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FAMOUS

ASTORY TELLERSO

Story Tellers are:
Sociable
Experiential
Supportive

At their best when are able to tal
through issues and ideas with ot

Influenced by personal values a
experiences

Appreciative of praise and attent

Skilled at helping people solve
problems

Known f or

people

Commonly known to rely on thei
feelings and thoughts
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